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Abstract  

This project discusses and assesses the current condition of tourism, retail, and cargo delivery as 

well as the social and economic implications of each in Venice, Italy. The 14.6 million yearly tourists have 

been the main supporters of Venetian retail in the last decades creating an immense demand for tourist 

related shops such as high fashion clothes or souvenir shops. Defects in the current cargo delivery 

system have made the delivery of goods to retail stores more costly which is a contributing factor to 

price inflation. Through analysis of official Comune di Venezia data, interviews with important people, 

and personal observation, our team was able to gain insight on these issues, conduct an assessment of 

these three activities, as well as make suggestions for more efficient documentation and planning. One 

would think that the positive effects of tourism on retail would also be the same for cargo delivery, 

however our team has found that tourism does not necessarily stimulate cargo deliveries. The reason 

being that most of the daily cargo is delivered to food stores rather than non-food tourist related shops 

which require fewer deliveries. Each of these three activities has its economic benefits and detriments 

as well as social implications. Understanding how tourism, retail, and cargo delivery relate and rely on 

each other is vital for a better socioeconomic planning to keep Venice afloat. 
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1. Executive Summary  

This project is the product of an overall assessment of the Venetian socioeconomic panorama. It 

shows the interrelationship of ±ŜƴƛŎŜΩǎ ǘƘǊŜŜ Ƴŀƛƴ ǎƻŎƛƻŜŎƻƴƻƳƛŎ ŀŎǘƛǾƛǘƛŜǎ: tourism, retail and cargo 

delivery, by analyzing their dependency and effects on each other. Our project assesses all the benefits, 

detriments and social implications of the 15 million tourists1 that visit Venice yearly, and the effect of 

their influx upon the city. Our project establishes this inflow of tourists as the main proponent of 

Venetian retail but also a strong contributor to price inflation. The report also analyzes the effects of 

residential decline and the arrival of supermarket chains on the traditional retail food sector. To supply 

the demand of goods required by the retail stores Venice relies on a water-based cargo system. Our 

team assessed the inefficiencies of the current cargo delivery system; reviewed proposals made by prior 

IQP groups, and proposed new solutions to create an improved delivery system. One significant finding 

that emerged from our assessments yielded results counterintuitive to previous hypotheses. We found 

that tourism stimulates retail but does not directly stimulate cargo delivery as severely as had been 

expected.  We believe this is due to the fact that goods delivered to tourist-targeted shops consist of 

clothing or souvenirs. These shops only receive deliveries a few times a month or year, unlike food 

stores or restaurants which have daily deliveries. Other findings emphasize the need of improved 

regulation and planning for tourism and retail. Proposals and suggestions are mentioned pertaining to 

each individual issue.  

Our project was limited by the ōƻǳƴŘŀǊƛŜǎ ƻŦ ±ŜƴƛŎŜΩǎ Centro Storico. The Centro Storico is small 

in size and geographically isolated. These factors facilitate the study of how broad socioeconomic issues 

impact a unique city. In order to successfully complete an assessment of Venetian socioeconomics our 

team analyzed data from a wide range of sources. Our primary dataset for tourism analyses came from 

Turismo a Venezia 2005; a book published by the Comune di Venezia which contains the most recent 

and complete Řŀǘŀ ŀƴŘ ǎǘŀǘƛǎǘƛŎǎ ŎƻƭƭŜŎǘŜŘ ōȅ ±ŜƴƛŎŜΩǎ ƻŦŦƛŎŜ ƻŦ ǎǘŀǘƛǎǘƛŎǎ ŀƴŘ ǊŜǎŜŀǊŎƘΦ Using official 

retail data from The Venetian Chamber of Commerce our team conducted an analysis of the retail 

sector. We used the previously collected data to parallel and evaluate the effect of supermarkets on 

traditional stores as well as investigate patterns in store openings. With that information we were able 

to conduct a number of sound and distinct analyses based on informed assumptions. This database 

however, had some deficits that impeded the team from making a complete analysis of the evolution of 

all retail stores.  The main problem with the database is that it does not include store closure dates. The 

only instance in which one can find that a store is closed is if another store replaced it at that exact 

address. Yet even with this information there are still limitations in the fact that one is not able to 

determine the time of closure.  The database was found to be either too specific or to general, and 

made distinct categorization difficult for the group. Those categorizations that were not overly broad 

were overly specific and included a small fraction of stores.  

                                                           

 
1
  Federica Durigan  Dr.ssa and others, Turismo a Venezia: Trend,  Statistiche, Dati e Indirizzi 2005 (Milano: Libri 

Scheiwiller, 2005). 
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To assess the current implementation of proposals made by past IQP cargo groups our team 

interviewed a number of individuals involved with the cargo delivery system. The team thoroughly 

ǊŜǾƛŜǿŜŘ ŀƭƭ Ǉŀǎǘ LvtΩǎ ǊŜƭŀǘŜŘ ǘƻ ŎŀǊƎƻ ŀƴŘ ƻōǎŜǊǾŜŘ ǘƘŜ ŘƛŦŦŜǊŜƴǘ ǇƘŀǎŜǎ ƻŦ ǘƘŜ ŘŜƭƛǾŜǊȅ process in 

order to assess the problems of the current system. We also discussed logistics and possible future 

implementations with a group of people from the Santa Fe Institute who are developing a traffic model 

for the city of Venice. This group gave us an insight into some more efficient models of cargo 

distribution using an autonomous agent modeling system that helped us make some proposals for 

improvements. Our group also set out to illustrate our analyses and findings through the use of many 

visual graphics. 

Tourism offers many benefits to the Venetian economy, generating 70% of Venetian income 

ǿƛǘƘ ƻǾŜǊ ϵм ōƛƭƭƛƻƴ2 a year and 50% of all jobs3. However, it also has some negative effects. Tourism is a 

main contributor to price inflation and high cost of living in Venice. Our team has found that real estate 

and apartment rental prices in Venice are unreasonably expensive. The average apartment listings have 

rents which are about three times higher than the average affordable rent for a Venetian family. This 

can be explained by the fact that 20% of all Venice housing4 is owned by non-residents, which one can 

assume are tourists. The extra demand for housing created by tourists combined with the limited supply 

of housing yields increased housing prices. Other negative effects include tourist generated expenses 

such as those from repairs and maintenance due to wear and tear on the city and increased waste 

production.  hǳǊ ƎǊƻǳǇ Ƙŀǎ ŦƻǳƴŘ ǘƘŀǘ ŜǾŜǊȅ ȅŜŀǊ ǘƻǳǊƛǎǘǎ ƎŜƴŜǊŀǘŜ ƳƻǊŜ ǘƘŀƴ ϵ250 million in expenses 

for the city of Venice5. 

                                                           

 
2
  ibid. 

3
  "Venice Business Profile," Columbus Travel Publishing Ltd., 

http://guides.hotelbook.com/sisp/hotelbook/index.htm?fx=location&loc_id=135295&sub_section=Business 
(accessed 10/20, 2007). 
4
  Jonathan Martin and others, Assessment of the Non-Resident Housing Market in Venice, Italy (Venice, Italy: 

Worcester Polytechnic Institute,[2001]). 
5
  Durigan and others, Turismo a Venezia: Trend,  Statistiche, Dati e Indirizzi 2005 
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After analyzing the tourism data contained in the Turismo a Venezia нллр ǇŀŎƪŜǘ ŀƴŘ Ǉŀǎǘ LvtΩǎΣ 

the team was able to graphically represent our most impacting findings. We were able to construct a 

graphic illustrating the inflow of tourism into the city of Venice on an average day during high season. It 

includes all tourist entry points, the number of tourists coming in through each entry point, as well as 

the percentage of residential and excursionist tourists coming in through each.  

 
Figure 1: I nflow of tourism into the city of Venice on an average day during high season 

 

A second graphic that resulted from our analysis illustrates the inflow of the 46,000 tourists, 

47,000 commuting workers and 20,000 students entering Venice for a day during high season. This 

graphic serves to make the point that on any given day Venetian residents are outnumbered 2 to 1; 

113,000 non-residents to 62,000 residents6.  

                                                           

 
6
  Sandro Lombardo and others, Comune Di Venezia: Servizio Statistica e Ricerca: Una Stima Della Populazione 

Presente Nel Comune Di Venezia Anno 2004 (Venice, Italy: Direzione Centrale Programmazione e Controllo Servizio 
Statistica e Ricerca,[2006]). 
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Figure 2: Relationship of residents to non-residents on a typical day 

 

 

  The disproportion of non-residents to residents in Venice becomes a problem for residential 

ŎƻƳŦƻǊǘ ƭŜǾŜƭΣ ǿƘƛŎƘ ƛǎ ƻƴŜ ƻŦ ǘƘŜ ŎƻƴǘǊƛōǳǘƛƴƎ ŦŀŎǘƻǊǎ ǘƻ ǊŜǎƛŘŜƴǘƛŀƭ ŘŜŎƭƛƴŜΦ {ƛƴŎŜ мфтл ±ŜƴƛŎŜΩǎ 

population has decreased by 50%7. In combination with residential decline and the arrival of 

supermarkets, the traditional retail food stores have been greatly hindered. There has been a 23% 

decrease in traditional food store openings in the last 40 years. A small analysis conducted by our team 

of 25 food stores in Cannaregio shows that with the arrival of 4 supermarkets, all 25 food stores closed; 

60% of them being replaced by other food stores and 40% being replaced by non food stores. This 

shows that with the increase iƴ ŘŜƳŀƴŘ ƻŦ ǘƻǳǊƛǎǘ ǊŜƭŀǘŜŘ ǎƘƻǇǎΣ ŦƻƻŘ ǎǘƻǊŜǎΩ ōǳǎƛƴŜǎǎ Ƙŀǎ ōŜŜƴ ƎǊŜŀǘƭȅ 

hindered. However, tourism is indeed stimulating the non-food retail stores. Another analysis conducted 

by our team shows that San Marco, the sestiere with the highest tourist traffic, also contains the highest 

numbers of non-food stores, with daily tourist traffic of about 17,0008 and 870 retail stores.  

                                                           

 
7
  Citta di Venezia, "Area Dei Servizi Statistici Ed Ecografici," 

http://www2.comune.venezia.it/statistica/Mappa_Sito/indice_sito.asp (accessed December 10, 2007). 
8
  Marianne Schady and others, An Assessment of the State of Tourism in Venice -- a Quantitative Estimate and 

Characterization of Excursionist Tourists.,[2000]). 
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Figure 3: Demand of retail stores in relation to the number of tourists that frequent each sestiere 

  

One would think that the immense demand for retail stores created by tourism would also 

create a direct demand for cargo but conversely our team found that this is not necessarily true. The 

reason is that tourist-targeted retail stores such as clothes and souvenir shops do not require daily 

deliveries. The stores that do require regular deliveries are the food stores. Therefore, some of the 

negative impacts of tourism on food stores could ultimately carry over to the cargo delivery system.  

Increasing efficiency of the cargo delivery system would not only lead to potential economic 

benefits for both the boat drivers and the city, but could also lead to a reduction in traffic and the moto 

ondoso effect. For this reason, our team decided that it would be important to highlight past IQP 

proposals for a more efficient delivery system as well as make new suggestions for further 

improvements. The team obtained an update on the status of the cargo delivery warehouse being built 

by the city on the island of Tronchetto. The warehouse will serve as a storage and sorting facility for the 

ŎƛǘȅΩǎ ŎŀǊƎƻ ŀƴŘ ƛǎ ŀ ǎǘŀǊǘƛƴƎ Ǉƻƛƴǘ ŦƻǊ ǘƘŜ ƛƳǇƭŜƳŜƴǘŀǘƛƻƴ ƻŦ ŀ ƳƻǊŜ ŜŦŦƛŎƛŜƴǘ ŘŜƭƛǾŜǊȅ ǎȅǎǘŜƳΦ hǳǊ ƎǊƻǳǇ 

found that the city will not be intervening or enforcing a change in the current cargo delivery system but 

rather, it will be up to the boat drivers to implement a new system if they desire. After consulting with a 

group of people from the Santa Fe Institute (a group who uses autonomous-agent models to develop 

business solutions), our group proposed a more advantageous cargo system. We believe the most 

beneficial system would consist of reconfigurable delivery routes, which would change daily according 

ǘƻ ǘƘŜ ŘŜƳŀƴŘ ƻŦ ±ŜƴƛŎŜΩǎ мнр ƛǎƭŀƴŘǎΦ  
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Figure 4: Potential application for reconfigurable routes based on delivery demand 

 

Up to this point, many projects that dealt with Venetian socioeconomic issues had been 

completed. However, some of these subjects are so intertwined, that they cannot be analyzed 

separately: Venetian tourism, besides driving the economy, largely affects the quality of life of the 

population and the evolution of the retail sector. The retail sector, in turn, generates the demand for the 

cargo transportation system, which causes many urban and societal issues. By contributing to the 

sequence of socioeconomic studies with an integrated ŀǎǎŜǎǎƳŜƴǘ ƻŦ ±ŜƴƛŎŜΩǎ ǘƘǊŜŜ Ƴŀƛƴ 

socioeconomic issues, our team hopes that future IQP groups will continue to build off of our research 

and proposals. We also hope that the proper authorities will implement measures for better urban 

planning and development in order to promote healthier social and economic activities in the city. 
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2. Introduction  

In a world driven by globalization and industrialization, societal issues are often independent of 

location. A common expression in Itŀƭȅ ƛǎΣ ά¢ǳǘǘƻ ƛƭ ƳƻƴŘƻ ŝ ǇŀŜǎŜέ.  ¢Ƙƛǎ ƭƛǘŜǊŀƭƭȅ ǘǊŀƴǎƭŀǘŜŘΣ ƳŜŀƴǎ άǘƘŜ 

ŜƴǘƛǊŜ ǿƻǊƭŘ ƛǎ ŀ ŎƻǳƴǘǊȅΦέ ! ǊƻǳƎƘ ǘǊŀƴǎƭŀǘƛƻƴ ƘƻǿŜǾŜǊ ƛǎ άǿƘŜǊŜǾŜǊ ȅƻǳ ƎƻΣ ƛƴ ǘƘŜ ǿƻǊƭŘΣ ȅƻǳ ǿƛƭƭ ŦƛƴŘ 

ǘƘŜ ǎŀƳŜ ǇǊƻōƭŜƳǎΣ ǇŜƻǇƭŜΣ ŀƴŘ ƛǎǎǳŜǎΦέ ¢ƻǳǊƛǎƳΣ ǊŜǘŀƛƭΣ ŀƴŘ ŎŀǊƎƻ ǘǊŀƴǎǇƻǊǘŀǘƛƻƴ ŀǊŜ Ƨǳǎǘ ǘƘǊŜŜ ƻŦ ǘƘŜǎŜ 

issues, which are part of a broad category known as socio-economics - the interrelationship between 

social behavior and the system pertaining to material wealth. Each one of these socioeconomic issues 

can be considered a result of global demand. Throughout the process of supplying global market 

demands, issues often arise concerning the efficiency or sustainability of each sector. However in many 

cases issues are not addressed in the early stages of their evolution, and many problems arise. It would 

be advantageous to create a system to analyses these situations before they become uncontrollable.  

Italy is a country of high consumption where the tourism, retail, and cargo transportation 

industries have thrived. In the city of Venice there has been a very high demand in each of these three 

sectors. Tourism has been the main engine that powers the other economic sectors in Venice since the 

baby boom of the 1960s. The approximately 15 million tourists that visit Venice every year9 have created 

an immense demand for both goods and services. These goods and services are mainly supplied by a 

cargo system delivering over 250,000 tons of cargo every day10. This cargo is delivered to restaurants, 

shops, supermarkets, and retail stores all over Venice, so tourists can eat and shop and residents can 

obtain daily needs. Tourism allows for an overall demand while retail supplies it and cargo in turn 

supplies retail. 

Although on the surface, it may seem as if tourism brings in many economic benefits to the city 

of Venice, there is also a darker side of tourism that must be properly analyzed and addressed. As 

tourism has grown, the comfort level and population of Venetian residents has declined11. Within the 

last fifty years, it has become increasingly difficult for residents to obtain their daily needs and the 

population of Venice has decreased by more than fifty percent to a shocking 62,000 people12.  At this 

rate if this situation is not addressed and precautionary measures are not taken, the city of Venice, 

which is the second most popular tourist destination in all of Italy, is in danger of losing the very people 

that inhabit and run the city within the next thirty years. 

In order to plan for better tourist regulation and urban and infrastructural management in 

Venice, it becomes necessary to obtain tourism statistics and information such as daily and overnight 

tourist counts, ratios, and demographic information. This need for improved urban and infrastructural 

management and planning has also led to the improvement of systems vital ǘƻ ǘƘŜ ŎƛǘȅΩǎ ǎƻŎƛƻŜŎƻƴƻƳƛŎ 

conditions, an example being the possible future re-engineering of the cargo transportation system. A 

                                                           

 
9
  Durigan and others, Turismo a Venezia: Trend,  Statistiche, Dati e Indirizzi 2005 

10
  Amanda Lynn Tucker and others, Re-9ƴƎƛƴŜŜǊƛƴƎ ǘƘŜ /ƛǘȅ ƻŦ ±ŜƴƛŎŜΩǎ /ŀǊƎƻ {ȅǎǘŜƳ ŦƻǊ ǘƘŜ /ƻƴǎƻǊȊƛƻ 

Trasportatori Veneziani Riuniti.,[2001]). 
11

  Ta Karra Greene and others, Residential Comfort Level: An Analysis of the Venetian Retail Sector,[2005]). 
12

  Citta di Venezia, Area Dei Servizi Statistici Ed Ecografici 
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ƴŜǿƭȅ ŘŜǎƛƎƴŜŘ ǎȅǎǘŜƳ ƛŦ ƛƳǇƭŜƳŜƴǘŜŘΣ ŎƻǳƭŘ ǎŜǊƛƻǳǎƭȅ ƛƳǇŀŎǘ ±ŜƴƛŎŜΩǎ ǎƻŎƛŜǘȅΣ ŜŎƻƴƻƳȅ ŀƴŘ 

environment by reducing the moto ondoso effect and decreasing cargo traffic by a significant amount. 

Unfortunately however, the outlook of the retail sector does not look as bright. Recent data has 

indicated a decline in the retail sector, specifically the retail food shops from which the residents buy. 

This decline can be partially blamed on the rising prices in Venice, the establishment of supermarkets, 

and those stores replacement by tourist related stores. 

There has been some investigation of Venetian tourism, but at the start of this project there was 

still much to be discovered and many questions left unanswered. Topics such as the future of Venetian 

tourism and the interrelationship it shares with retail and cargo had yet to be extensively researched 

and discussed. With respect to the cargo transportation system, there was still a large informational gap 

concerning the introduction of a new warehouse and system to the island. Investigations needed to be 

conducted in the overall status of the system as well as the effects of politics on the system.  It was also 

necessary to discover if there are any actual plans for optimization of the cargo warehouse management 

as well as optimizing the docking, loading, and unloading cargo process. The most difficult aspect of this 

multifaceted project to address was retail, because there is little preexisting information on its status in 

Venice and official data hard to obtain. However after delving deeper into the issue it was possible to 

identify and analyze trends and patterns in the retail store closings data and make valid conclusions on 

its status. 

The goal of this project was to analyze the overall socioeconomic panorama of Venice with a 

ŦƻŎǳǎ ƻƴ ǘƘŜ ƛǎǎǳŜǎ ƻŦ ǘƻǳǊƛǎƳΣ ǊŜǘŀƛƭΣ ŀƴŘ ŎŀǊƎƻΦ ¢ƘŜ ŀƛƳ ƻŦ ƻǳǊ ƎǊƻǳǇΩǎ ǊŜǎŜŀǊŎƘ ƛƴǘƻ ǘƻǳǊƛǎƳ ǿŀǎ ǘƻ 

investigate the status of Venetian tourism and provide up to date statistical and empirical conclusions 

through in depth analysis. This has resulted in more updated and complete assessments of the state of 

Venetian tourism. For retail, our research was aimed at investigating and analyzing the trends of store 

closure data as well predicting future trends in order to allow for better planning and showing its 

relationship to tourism and cargo. With respect to cargo transport, we investigate the status of 

implementation of a new cargo delivery system and the logistics that delivering cargo entails, in order to 

produce proposals for further optimization. 
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3. Tourism  

In a world where globalization is on the rise, travel has become more accessible to the society as 

a whole. World trends have indicated that tourism is on the rise. International arrivals have risen from 

25 million to 846 million over the last sixty years and tourism has become the number one world wide 

export generating approximately $733 billion in 200613.  

 
Table 1: Top 10 countries for International Tourist Arrivals and Receipts 

 

 

The city of Venice constitutes a portion of this world number, seeing approximately 15 million 

tourists every year14. Tourism and its related activities generate the majority of Venetian income as well 

as employment. Major economic sectors in Venice such as commerce, transportation, food industry, and 

entertainment are directly dependent upon business provided by the millions of tourists that visit the 

city every year. The rise of tourism has brought with it many economical benefits but not without having 

its social implications.  

¢ƘŜ ǊŜǎƛŘŜƴǘƛŀƭ ŎƻƳŦƻǊǘ ƭŜǾŜƭ ƻŦ ǘƘŜ Ŏƛǘȅ Ƙŀǎ ǎŜŜƴ ŀ ƎǊŜŀǘ ŘŜŎƭƛƴŜΦ 9ǾŜǊȅ Řŀȅ ǘƘŜ ŎƛǘȅΩǎ снΣллл 

residents see themselves outnumbered with the crowding of 25,000 to 45,000 daily tourists as well as a 

commuting work force of 47,000 and 25,000 students entering the Centro Storico from Mestre and other 

surrounding towns every day15Φ ±ŜƴƛŎŜΩǎ ǳƴƛǉǳŜ ƎŜƻƎǊŀǇƘȅ ŀƴŘ ǳǊōŀƴƛȊŀǘƛƻƴ ƭƛƳƛǘǎ ǘƘŜ ŜȄǇansion of the 

city to accommodate the growing tourist population. Since Venice is an island, the construction of new 

buildings or expansions are restricted, often due to regulations governing updating of historical 

ōǳƛƭŘƛƴƎǎΦ ±ŜƴƛŎŜΩǎ ƭƛƳƛǘŜŘ ŜȄǇŀƴǎƛƻƴ ŎŀǇability is unlike other touristic areas that have a plethora of 

natural resources, such as land for expansion. With a disproportion of tourists and working commuters 

ǘƻ ǊŜǎƛŘŜƴǘǎ ŀǎ ǿŜƭƭ ŀǎ ƛƴŦƭŀǘŜŘ ǇǊƛŎŜǎ ŀƴŘ ƘƛƎƘ Ŏƻǎǘǎ ƻŦ ƭƛǾƛƴƎΣ Ƴŀƴȅ ƻŦ ǘƘŜ ŎƛǘȅΩǎ ǊŜǎƛŘents opt to abandon 
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  World Tourism Organization, "World Tourism Highlights 2006," http://www.unwto.org/index.php (accessed 
November 13, 2007). 
14

  Durigan and others, Turismo a Venezia: Trend,  Statistiche, Dati e Indirizzi 2005 
15

  Lombardo and others, Comune Di Venezia: Servizio Statistica e Ricerca: Una Stima Della Populazione Presente 
Nel Comune Di Venezia Anno 2004 
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ǘƘŜ Ŏƛǘȅ ƛƴ ƻǊŘŜǊ ǘƻ ŦƛƴŘ ŀ ōŜǘǘŜǊ ǉǳŀƭƛǘȅ ƻŦ ƭƛŦŜΦ LƴǘŜǊǘǿƛƴŜŘ ǿƛǘƘ ǘƘŜ ±ŜƴŜǘƛŀƴ ǊŜǎƛŘŜƴǘǎ ƛǎ ŀƭǎƻ ǘƘŜ ŎƛǘȅΩǎ 

history and heritage which declines with the population. 

Tourism has become the double-edged sword of Venetian culture. It stimulates Venetian 

economics, but is also cited by its residents to be its downfall and the driving factor behind much of the 

decline in the traditional retail sector and Venetian residency16. It is easy for anyone to blame all of 

±ŜƴƛŎŜΩǎ ǇǊƻōƭŜƳǎ ƻƴ ǘƻǳǊƛǎm but the only way to confirm whether the problems are or not associated 

with tourism it was necessary to conduct an analysis of tourism and its effects. 

The aim of this project was to assist the city of Venice by investigating both the positive and 

negative effects of tourism with an emphasis on the societal costs of tourism. The team also investigated 

information on the updated number of tourists entering Venice as well as all the tourism entry points. 

Using data from past tourism IQPs, research and new data obtained from the Comune di Venezia the 

2007 Socioeconomics IQP team conducted an overall analysis of tourism and portrayed how tourism in 

conjunction with commuting workers and students has an effect on residents. The team also made 

some recommendations for better tourism planning and management. Finally, the team wrote a chapter 

which summarized the tourism socioeconomic panorama to be published in a book which compiles a 

number of topics on Venice. 

 

                                                           

 
16

  Greene and others, Residential Comfort Level: An Analysis of the Venetian Retail Sector 


